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ABC 2007 Convention Unites
Australian Balloon Industry

The Australasian Balloon Convention in Surfers
Paradise March 2007 provided new and old
balloonies and suppliers a great opportunity to
share and network like never before. The
excitement and buzz from day one within the
Holiday Inn was electric.

The first major project was under the guidance of
theme designer Marlose Bakker- Marsden, hard
working support team of Gunter Blum and Team
support leaders Eddie Price, Mark Van Tenac,
Debbie Barnett, Roy Kendrick. It was these great
leaders who guided the delegates to construct the
magnificent Foyer Chandeliers.

While teams and delegates vigorously constructed
Holiday Inn Foyer décor our professional
Australian an Oversea Presenters were preparing
class material, while stock sheriffs Anthony and
Roslyn Simpson (who had been working non stop
since arrival on Thursday to sort out some of the
hundreds of stock boxes) were providing other
basic requirements for the Competitors who were
in lock down under the supervision of Jo Dickens
competition coordinator.

Delegates were eager to register and were on the
door step to receive their sponsored-filled
delegates bag and workbook. This Convention also

gave a bonus of a CD full of all class and
presenters notes for all delegates.

The registration team of Vivian Lindup, Elizabeth
Shuey and Ray Connett had the “open all hours
sign for any basic enquiry or stop over for a chat.
Registrations kept arriving thru till the 5 day
Convention, even with local businesses coming in
off the street! Delegates totaled 157 with the Fina
Night Dinner numbering a huge 206 with invited
guests.

Sponsors proudly displayed their promotional
banners, as products were distributed to the
construction work which was filling the Holiday
Inn.

Networking and friendships were building both
new and old, as the morning /afternoon teas and
lunch breaks always brings people together.

Then there was the decision as to which invitation
for dinner do you accept. It was always comforting
to know you could come back to the Socorro’s bar
and find a large group enjoying one another’'s
company. Someone would always start a shout!

John Martin from New Zealand designed and
project worked the adjoining Piazza Shopping
Centre with his class on Shopping Centre Décor.
The creative team constructed and installed
colourful shapes dBalloon Art, with total OH &

S professionalism.
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Public Viewing a Success Wearable Fashion
The Holiday Inn were amazed at the hundreds of ~ Heather Ward  BalloonR Us  New Zealand
general public which took advantage of the public
viewing to see what great foyer and competition
works were on show at the “Art of Balloons”
2007.

Everyone was a Winner
Creativity and originality was clearly shown in all
the 28 competition pieceshich were proudly
displayed throughout the venue.

Competition Awards were presented at the Final
Night Dinner. Winners were as follows:
BOC Designer of the Year 2007

Margaret Campbell Balloon Designs QIld
Large Sculpture
Margaret Campbell Balloon Designs QIld

Buffet Arrangement
Margaret Campbell Balloon Designs QIld
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Table Centrepiece Corporate Image Portfolio
Renee Farley Kallangur Party Hire & Supplies Qld Magic In the Middle Victoria

BOC Opening Night Buffet Dinner

The Opening Night Dinner was Officially Opened
by BOC National Marketing Manager for
Hospitality Gases Mr Simon Bishop. Simon has
been with BOC for 17years and has provided
constant support to our industry.

Bouquet Gift Delivery BOC a Gold Sponsor for ABC 2007 had a strong

Amanda Criffiths ~ Top Hat Party Supplies NSW  team of their company representatives present to
network with the delegates.

The wonderful Aussie BBQ Buffet Queensland
style which served seafood, lamb, steak, fresh
salads and the deserts were to die for, suppled th
energy for the delegates to partied and danced to
the DJ till the late hours.
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Our theme designers Marlose and Gunter planned
a spectacular room transformation from the formal
Black and White

to neon UV colours with lighting and colour
changes where delegates partied and dances right
to the very end of the evening.

Education In Demand

All Classes were well attended with delegates
eager to learn new tips and tricks from the
Presenters.

Christopher Horne from Gold Sponsors Amscan
Anagram showed some of the many new products
that may be brought into the Australian Market,
including a new latex balloon that Chris personally
supervised the design shape and manufacture of.

Jan liams from Gold Sponsor Premier Balloons
presented a jammed packed class with new designs
never seen before, the new simple technique of
using Twisty balloons to cover framing excited all
those attending.

Silver Sponsors Qualatex Balloons provided two
presenters Mala Salakas and Cherie Haworth.
These ladies held their classes attention with new
products like the Double Bubble balloons and
elegant designs with flowers for the wedding décor
class. The camera’s were kept busy as creations
were being constructed at high speed.

First time Silver Sponsor Corel Australia provided
experienced Victorian balloon decorator Sean
O’Kelly to expound how their computer programs
can be an invaluable asset to a balloon business.
Sean has been utilizing the programs to great
advantage for many years.

Presenters Sponsored by BASA A

John Martin from New Zealand had two major
projects - Shopping Centre décor and Pool
Decorating. Unfortunately the pool decor was
relocated to an inside room due to Queensland
autumn rains.

John’s flexibility became a class example of onsite
creativity when asked to relocate!

Experienced ABC presenters Margie Monk and
lan Shuey displayed their years of experience and
information of how to make large scale projects
look easy.
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First time presenters Jeff Hayes, Maureen Egan,
Anthony Van der Weegan and David Taylor
wowed our convention attendee’s with classes,
showing applications they use in their daily
business.
Trade Show
All Trade Show Exhibitors put hours of work into
their stands displays.
The extensive list of exhibitors provided all
delegates with a choice of new and exciting
products to see.
1 BOC Gases
2 Anagram /Amscan Art Freund and Frank Scribic
3 Balloon Agencies
4 Qualatex
5 Conwin
6 Corel
7 Alpen
8 Swann Agencies
9 Z & S Star Enterprises
10 | BT
11 Skat Katz
12 Contents Giftware
13 Frogie Pty Ltd
14 Clown Balloons
15 Supagas
16 Indigo Distributors
17 Mr Cc_)nfetn Darren Mr Confetti showing off a cannon.
18 Premier Balloons
19 Jeff Hayes
Alpen Products team with Amanda Griffiths John Egan at Swann Agencies

and Beth Boynton.
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Trade Show Cocktail Party

The Poolside Trade Show Cocktail party which
was held indoors due to Queensland weather,
was really a blessing for our Wearable Fashion
Models & Dancers who strutted the catwalk as
true professionals.

Theme designer for Wearable Fashion Robbie
Murray organised and produced an evening to
be remembered.

Local entertainment troupe Balloon Kings
provided pre parade entertainment.

John Martin was the MC for the evening who
kept the program running.

Music was provided by Robbie Murray’s
husband Rod. Thanks Rod! The evening had a
certain surprise in the production with a guest
belly dancer whose costume was decorated
with balloons.

The Spectacular Wearable Fashion was the

highlight of the night with dancers and models
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never seen such an amazing presentation
showing the Art of Balloons .

Final Night Dinner
The presentation of Industry Awards was a
highlight of the evening when Life Member
Margie Monk Presented th8%2BASA A Life
Membership award of our industry to Peter
Nikolas from the Party People NSW. Peter was
surprised but never short for words.
Congratulations Peter!

Industry Recognition Award
President lan Shuey 2005-2007 presented the
Industry Recognition Award to Victorian balloon
stalwart Robyn Scholes. Robyn was a founding
member of BASA Vic and has contributed to the
association since 1991.

The Bride & Groom completed the parade and
evening as 160 guests applauded the stunning Robyn and her sons are sharing the excitement of
production. Christopher Horne said “ he has her Industry Recognition Award.



I "# 0§ !
% & ! %( &' %( Y% %'
All hands worked hard to complete the Wall of BASA A and the committee of ABC 2007 wishes
Talent constructed and designed by delegates. to acknowledge the support of our Sponsors, for

without their support and funding our Conventions
wouldn’t be the fantastic events they are.
A BIG THANKYOU.

Room décor was Red and Black

Guests danced the night away Party Party PARTY

NEW President for BASA A
Incoming President for
BASA A 2007-2009
Anthony Simpson spoke
of his vision for the next 2
years and then announced
that the next BASA A
Bi Annual Convention
will be held in

Melbourne Victoria 2009.
See You There
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We have been requested to print a copy of Keynote
Speakers speech from the ABC 2007 Industry Forum

Keynote speech from
Oswald Loewy

at ABC 2007
Industry Forum

Can we live without balloons?
Are balloons a first necessity product?

Can we celebrate a party or any event without
balloons?

Finally, can we have a great time, enjoy the
occasion, be happy and build a nice memory
without balloons?

Honestly, the answer is yes, definitely yes.

This statement is what | consider the first step to
face our reality, reduce our over-confidence and
develop a sense of alert about it. Let’s say thia i
shorter way it's the first step to build our own
driving forces which we need to build a
sustainable and sound business.

If we look to the balloons as the unanimated things
they are, it's very easy to realize that only the
talent, the creativity and the passion of all ofl y®
what makes the difference, otherwise, even in the
best case, balloons will be what they were some
time before, a passive actor of the celebration
activities with a relatively poor participation and
not the eye catching works of art that surprise,
impress and seduce the public today. Again, talent
and creativity are key in order to transcend and
leave mediocrity and conformism behind.

Looking deeper, | dare to say that in our illusions
dreams and challenges is where we can find the
answer as to why balloons became such an
important piece of social communication, and all

of these tells me we belong to a special and
privileged group of people.

The expertise, responsibility, commitment and
power we have applied to this process all around
the world has allowed us to penetrate this
particular world that for many people could be so
uncertain, immaterial and light. For us it is a
unique and different dimension that only we
understand. This process has gone so far that
today, for many people, the balloon world is their
lifestyle, not only a space where the individuah ca
develop his/her own professional activity but also
the place where best friends are born and even
where we might find our significant other.

These reflections help us move to another
perspective and it is the real context of evers li
this convention that beyond the very important
educational aspect and the scenario where balloon
art competitions are held, or where the
manufacturers find the right place to present their
new products to the very specialists and measure
their reaction as a trustable judgment to antieipat
market reaction, the bottom line is the huge
support it delivers to the cohesion, consistena/ an
synergy of the whole industry. Understanding
these conventions as | modestly intend to explain
them from my point of view justify all and any
efforts as the payoff and return cannot be really
guantified because it exceeds the glamorous and
flamboyant essence we perceive at first sight. The
conventions, the balloon jams and any other
activity where you can meet, speak, share skills
and experiences, are the platform that supports
your everyday professional or business routine.
What | want you to take with you is that your
participation, support and stimuli are the essence
of these initiatives that will bring enormous
benefits and are the best investment for you and
your business.

My special thanks to BASA for this kind
invitation. This is my third time in Australia and
coming from Colombia, South America, | can
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appreciate the similarities and differences between
our cultures, life styles and human behaviour.

My connection with Australia started many years
ago when | met Peter Sanbrook; since then we
have built a fantastic relationship where we know
we can always count on each other and for that, |
am very grateful. In the next few days | look
forward to learnmore and more from your great
balloon community. This same community has
shown a solid image that represents how much you
have matured and how well you have organized a
process that was developed for the benefit and
success of everyone. This is the base for the long
term continuity of a highly specialized niche irth
entertainment and social expression industry.

The need to express feelings, to create an
appropriate atmosphere where words are not
required, the need of a message that is capable of
transporting the audience to another moment of
their lives and the need to capture unforgettable
moments have all created a window of opportunity
for all of us. This is our industry, also the same
place where we spend most of our time and from
which we expect a successful and sound business.
It is also a way to satisfy our very intimate
aspirations as human beings.

During the last 29 years | have had the great
opportunity and privilege to meet balloon people
from all around the world and the common
element | find and feel is the intense passiomfall
you have for this noble activity where no barriers
exist for creativity and talent. Your imaginatia i
the only limit and this is possible when you find
ways to challenge our perceptions of reality with
your astonishing art.

From the early 80’s | remember attending the first
events celebrated in the USA organized then by
the USA NABA. The first reaction of the market
and general public was tremendous. Within a very
short period of time, a full organized collectively
was born out of spontaneous initiatives by
individuals. The participation of everyone

involved, directly or indirectly, to this balloon
activity reminds me the California gold fever.
Manufacturers, distribution channels, inventors,
magicians, florists, decorators, artists, end ysers
newcomers and anyone who was aware of this new
wave, came to balloon and party related events.
Then a balloon magazine was born, Balloons and
Parties Today formerly Balloons Today, followed
by other magazine launches with big success,
making the balloon craze grow more and more.
The Balloon Council in the USA, NABA in the
UK and then in 1991 BASA in Australia emerged
as the institutions that today lead and defend the
interests of the balloon community. Today we can
see the results by the facts.

If we figure out what latex means in the context of
natural rubber worldwide, and by latex | am
talking about the world latex production expressed
in all products manufactured from natural rubber
latex like gloves of all types, condoms, balloons
and any latex manufactured goods, | have to tell
you that the balloon industry segment is really
small and | dare say that we, the balloon industry
segment, almost do no exist within the rubber,
synthetic and natural, statistics. So, let's wage
and understand that our balloon community is
small but also so important for many of us that our
existence depends on how we, as a community can
work together, compete together and laatkthe
group as the fantasy island where our illusions
become true.

You will never find a better audience for your

balloon interests than these types of conventions o
meetings where we can network with our real
world. To give you a general perspective of the
natural rubber latex, according to the Internationa
Rubber Study Group, the world demand will be
only covered in the year 2020. This deficit is very
attractive for the investors and the growth of
rubber plantations will be a constant for the next
15 years.
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In our case, the positive advantage is that growing
rubber trees serve several different purposes: the
economic and the environmental factors, as the
rubber trees can be perfectly considered oxygen
producing units. Also, the autonomy of this
industry from the oil dependence is also a long
term guarantee for the life expectancy of all
natural rubber related business.

Now | want to jump to a total different topic; this
is documented information | consider of our
special interest. No matter if it has been saat th
the first balloons where made in the Far East from
paper, animal’'s bladders and other stories that
became confusing within the corners of the ancient
times, | like to refer to the first party decorated
with balloons and its main protagonist. This whole
thing started in the middle ages, XVI century,
when Giorgio Vasari, a mediocre painter but
honourable architect of Florence, imposed himself
the task to write about the life of the greatest
Italian artists. The historian Giorgio Vasari ieth
person to whom we own the following story of the,
in my humble opinion, first balloon artist:
Leonardo de Piero d’Antonio da Vinci better
known as Leonardo Da Vinci.

This is the story: during the years Leonardo spent
living in Rome, he was at the service of Pope Lyon
X, a person always avid of new entertainments and
who liked to joke with the Vatican’'s courtesans.
For a special party he asked Leonardo for
something special for the guests. His previous
experience was moulding very light animals with
wax with a big hole inside that blew up when
inflated. For this special occasion he removed the
grease from washed sheep intestines in a very
meticulous way so that they became very small,
fine and thin. He adapted the extremes of the
intestines to forge leather blowers that he hidnn
adjacent room. When the guests arrived he
activated the forge blowers with the help of some
assistants; the intestines inflated in a monstrous
manner to the point of invading the chamber space
(that by the way, was a very big room) making the

guests to take refuge in the room corners. Vasari,
our historian, says that Leonardo compared “these
transparent objects filled with air” that “where so
small at the beginning and so big at the end” with
the personal virtue.

In 1778, another balloon incursion was in hands of
Francisco José de Goya. The Spanish painter was
called to paint tapestry illustrations for the Rloya
Tapestry Factory of Santa Barbara. One of the
series he painted revolved around games: kids
flying a kite, kids playing the blind hen and other
more, including “kids inflating a bladder”. The
dining room belonging to the Prince of Asturias in
the ElI Pardo Palace was the place where Goya
painted several series of his tapestry illustragion
The children inflating a bladder did give a happy
and popular aspect to the place. The use of these
common themes in the decoration of royal spaces
was due the interest of the nobles for the ordinary
people. Maybe one of the most interesting scenes
Goya painted was capturing the precise instant of
the bladder inflation, like a photographer.

My best wishes for the success of this ABC event.
Again, my special thanks to the organization for
this kind invitation and | hope all of you enjoyigh
marvellous place and take the maximum advantage
of the experience that will give you better
knowledge, skills and ability to be an outstanding
artist of these moderns times.

The professionals who will teach and train you are
a constellation of top stars in the balloon busines
and are the best guarantee for you. Of course this
will be also the best opportunity to share your
experiences with your colleagues as well as
learning from them all.

Thank you

Oswald Loewy March 2007
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